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LTO Launches by Chain

2023 2022 YoY

Starbucks 104 7 v

TGI Fridays 744 48 29
Biggby Coffee 67 19 48
Taco Bell 66 85 -19
Jack In The Box 65 36 29
Krispy Kreme 62 94 -32
IHOP 60 43 17
Ruby Tuesday 54 60 -6
Shari's 54 31 23
Tim Hortons 53 50 3

Dunkin' B2 66 -14
O'Charley's 52 50 2

Del Taco 46 36 10
Coco's Bakery 44 22 22
Buffalo Wild Wings 43 34 9

Burgerville Usa 43 31 12
Pret A Manger 43 26 17
Bob Evans 41 58 2




What item types saw the
most LTO launches in 2023?

Il
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Non-Alcoholic Beverage
Dessert 540
Appetizer & Side 405
Sandwich 367
Alcoholic Beverage 300
Combo & Value Meal 268
Mexican Dish 199

Breakfast Dish 194
169
158

Burger

Specialty Entree
Pizza

Meat Entree
Breakfast Pastry
Salad

Seafood Entree

Pasta Dish
Breakfast Sandwich 56
Soup 37



'Mexican dish LTOs

have ‘experienced the strongest
INncrease in new item and LTO
introductions since 2019.




of consumers were motivated to visit
an operator specifically to order an
LTO within the past month
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of Gen Z of Millennials
LTOs are the main way
restaurants draw attention

% " 46%
o °

of Gen Z
very likely to
return




More Challenging
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More Important Objective



Generating excitement among customers 85%

TOp 5

N
Driving repeat traffic 84% Reascns
Attracting new business 81% fcr
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Testing possible new menu items 73% oﬁering
an LTO

e

Differentiating menu from competitors 68%
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operators report up
to 25% more traffic
during months with
successful LTOs

of operators report up
o #io 25% more revenue

generated during months
with successful LTOs




oﬂ: L TOs released so
ar this year have
reached the coveted
superstar status




TOP-PERFORMING LTOs OF 2023

2023's Top-performing LTOs tended toward offering a unique or premium twist on a classic favorite. Using bases like milkshakes, pasta, pancakes, and pizza,
chains mixed these dishes with unique ingredients and presentations to appeal to consumers.

LOBSTER FLATBREAD

CINNAMON ROLL PIE SUPREME PIZZA BAKED PASTA ST.RAWBI;RRY PANCAKE PUF?PIES
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Top Performing LTOs of 2023

Top-performing LTOs also trended toward the rich and indulgent, with a focus on fried offerings and combining

staples like bacon, fries, and hashbrowns with new toppings, flavors, and prep methods.

SMOKEHOUSE MAPLE CHICKEN
FRIED BACON

.
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HOT HONEY FRIED SHRIMP
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